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AJO DRIED STEAMED CORN
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NAVATO WHITE CORN, HARVESTED BY HAND AND-

. STEAMED UNDERCAOUND OR L2 HOURS, TN A

DEINDRATED IN THE SUN FOR 57 DAYS. e

ISV VALE ADED MODUCT MAORT —_—

OLFARMERS SELL TO TRADING POSTS FOR
FAND INABILITY TO PACKAGE.
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BIDIL BABY FOODS: PRODUCT LINE

o THE FIRST TRADITIONAL BABY FOOD LINE EVER
ESTABLISHED ON NAVATO NATION.

o  NEESHIHIZHIL BT TAA’ NIL: NAVATO DRIED
STEAMED CORN CEREAL

o  NEESHIHIZHL DOO NAYITZL BT'TAA’NIL: NAVATO
DRLED STEAMED CORN AND DEHYDRATED CUSHAM
SQUASH CEREAL

o  NEW PRODUCT LINES FORTHCOMING (SUMAC
BERRY, AMARANTH, £1C.)




AGRICULTURAL COOPERATIVE REGISTERED AS A DOMESTIC
BUSINESS OF THE NAVATO NATION

WE ENVISION A COMMUNITY WHERE TRADITIONAL
INDIGENOUS FOODS ARE PLENTIFUL AND ACCESSIBLE IN
EARLY CHILDHOOD AND BEYOND.

QUR MISSION 1§ TO RECONNECT INDIGENOUS FAMILIES

WITH OUR LONGSTANDING RELATIONSHIP BETWEEN EARTH
AND PARENTING. WE BELTEVE THAT THERE 15 DIRECT
CONNECTION BETWEEN NURTURING THE LAND AND
NURTURING OUR CHILDREN'; BY UNDERSTANDING HOW T0
GROW TRADITIONAL CROPS AND PREPARING THEM FOR
YOUNG CHILDREN WE ARE ACTIVELY DISMANTLING SYSTEMS
OF OPPRESSION AND REBUILDING INDGENOUS FOODWAYS.



[NSPIRATION FOR BIDIL BABY FOODS

®  (AVE BIRTH IN MARCH 2021 70 OUR FIRST CHILD

o  WANTED TO HAVE TRADITIONAL FOOD OPTIONS, BUT
NOTHING ON THE MARKET

®  [IPERIENCED CHALLENGES WHILE ACCESSING PRENATAL
CARE AND PEDIATRIC CARE

®  WANTTO SUPPORT AND INSPIRE OTHER FAMILIES TO
BREASTFEED AND FEED THEIR BABIES AND YOUNG
CHILDREN TRADITIONAL FOODS. WE BELTEVE THIS IS THE
BEST WAY TO PREVENT OBESITY AND DIABETES IN QUR
INDIGENOUS COMMUNITIES




F 2L ACCOMPLISHMENTS

ESTABLISHED INDEPENDENT FARM PLOT

ESTABLISHED LLC (A6 CO-0p) ON NAVATO NATION

CREATED WEBSITE FOR ONLINE SALES

SOLD ABOUT 1.5 TONS OF PRODUCT (OVER 1000 BAGS OF BIDIT BABY
FOODS) ONLINE AND IN-PERSON AT FLEA/FARMERS MARKETS
SOLD BULK/WHOLESALE TO PUBLIC HEALTH ORGANIZATIONS
INCLUDING: JOHNS HOPKINS (7005 LBS), NATIVE HEALTH PHX
(500 185) GALLUP FOOD PANTRY/GIMC (250 LBS), NDEE BIKIYAA
(150 3s)

ESTABLISHED STRONG SOCIAL MEDIA FOLLOWING ON INSTAGRAM
(L.2)



TARGET MARKETS

FLEA MARKETS ON NAVATO NATION

FARMERS MARKETS ON AND OFF NAVATO NATION
F00D HUBS

ONLINE SALES

SNAP/EBT & WIC SALES (AT FARMERS MARKET AND
INDEPENDENT FARM STAND)

WHOLESALE INVOICING FOR PUBLIC HEALTH PROGRAMS (L.E.

JOHNS HOPKINS, NATIVE HEALTH PHX, ETC.)
SCHOOLS & (EARLY) HEAD START FACTLITIES
ELDER CARE FACTLITZES AND SENTOR CENTERS
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